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EVERYONE AGAIN WANTS TO SEE. . . 
DAVID O'SELZNICK’S production of MARGARET MITCHELL'S 


GONE WITH 
E WIND 


In TECHNICOLOR starring 


cnx GABLE wen LEIGH 


A Selznick International Picture 
Directed by Victor Fleming 
A Metro-Goldwyn-Mayer 

Re-presentation. Cert. A 
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THEATRE PROGRAMME PUBLICITY ae 


SYNOPSIS x 


STORIES * BIOGRAPHIES * BLOCKS 


dhe ea 


Cercck ds; H/ lings 


M-G-M re-presents (35%) in order of their appearance 
DAVID O. SELZNICK’S (50%) 

production of Brent Tarleton FRED CRANE 

Stuart Tarleton GEORGE REEVES 

MARGARET MITCHELL’S (50%) Scarlett O’ Hara VIVIEN LEIGH 

Mammy HATTIE McDANIEL 

Big Sam EVERETT BROWN 

Elijah .. z SH ZACK WILLIAMS 

Gerald O” Hara THOMAS MITCHELL 

Pork : OSCAR POLK 


BARBARA O’NEIL 

... VICTOR JORY 
EVELYN KEYES 

ANN RUTHERFORD ; 

BUTTERFLY McQUEEN 


Ellen O’Hara . 

Jonas Wilkerson 
Suellen O’ Hara 
Carreen O’ Hara 
Prissy .. 


THE WIND” 


Colour °y US) ‘Technicolor ©”) 


Starring 


AT TWELVE OAKS ; 
The nearby Wilkes Plantation : 


HOWARD HICKMAN 
ALICIA RHETT 
LESLIE HOWARD 


John Wilkes 
India Wilkes .. 
Ashley Wilkes 
Melanie Hamilton 


CLARK 


Charles Hamilton 


VIVIEN 


Frank Kennedy 


AT TARA 
The O’Hara Plantation in Georgia : 
| 


OLIVIA DE HAVILLAND 
3 RAND BROOKS 
CARROLL NYE 


oO 
100 ON | earneen Calvert “"MARCELLA MARTIN 
Rhett Butler CLARK GABLE 
G / \ B L E L E | G H AT THE BAZAAR IN ATLANTA : 
Aunt “‘ Pittypat’’ Hamilton .. LAURA HOPE CREWS 
LESLIE OLIVIA § aoom%) | Doctor Meade HARRY DAVENPORT 
: Mrs. Meade LEONA ROBERTS 
Mrs. Merriwether JANE DARWELL 
HOWARD de HAVILLAND | fie iccter’ eee 
Maybelle Merriwether MARY ANDERSON 
Fanny Elsing .. : TERRY SHERO 
A SELZNICK INTERNATIONAL PICTURE 0%) | Old Lei WILLIAM) McCLAIN 
Directed by VICTOR FLEMING (35%) E IN AUNT ‘“ PITTYPATT’S ”? HOME: 
ncle Peter x. EDDIE ANDERSON 
Screen play by SIDNEY HOWARD (30%) 
, OUTSIDE TH : : 
Music by MAX STEINER (25%) ee OES 
Phil Meade .. ‘Sa JACKIE MORAN 
*A”’ Censor Certificate. An M-G-M Release. 
AT THE HOSPITAL : 
aa TSS 2 ee Reminiscent Soldier CLIFF EDWARDS 
| Belle Watling . ONA MUNSON 
The Sergeant .. 5, ED CHANDLER 
THE F A BULOUS A Wounded Soldier in pain x ' GEORGE HACKATHORNE 
A Convalescent Soldier . : ROSCOE ATES 
my “ An Amputation Case .. ERIC LINDEN 
A Dying Soldi TOHN ARLEDGE 
G.W.T.W. BO ye : 
Ss 1 Mae Ss DURING THE EVACUATION : 
SRE Mon aaite: Sty) A Commanding Officer TOM TYLER 
It stands head and shoulders above phenomenal business — business it 
every film that has ever been made in everywhere reduplicated during its DURING THE SIEGE : 
the annals of the screen . . . over re-presentation two years later... A Mounted Officer WILLIAM BAKEWELL 
three years in the making, it runs for In August, 1947, the Daily Express The Bartender ‘as Se hae eee 


three hours and forty minutes, every 
second of which is enthralling .. . it 
is estimated that eighty-five million 
people have already seen it and a goodly 
percentage of them will see it again and 
again. -;°. 

Clark Gable, Vivien Leigh, Leslie 
Howard and Olivia de Havilland head 
its cast of fifty-nine principal and 
thousands of supporting players .. . 
it won ten Academy Awards. . . the 
book on which it is based still stands 
as one of the best-selling of all modern 
classics . . . it earned lavish praise 
from press and public alike on its 
initial presentations on both sides of 
the Atlantic . 


In Great Britain, it had a triple 


premiere in 1940 and thereafter ran 
for two hundred and thirty weeks in 
London’s West End, all through the 
“blitz”? and the darkest days of the 
it was released in 1942 to 


WE 6 gis 


asked its nine and a half million 
readers ‘“‘ Which film would you pay 
to see again?” It headed the poll 
with nearly twice as many _ votes 
as its runner-up and one in every nine 
postcards mentioned it... in Septem- 
ber, the Evening Standard in its list 
of top money-makers in the U.K. 
during the previous few years gave it 
pride of place... 

Accordingly, it was re-presented in 
December, 1947, by insistent public 
demand and gathered glory anew. 

Such is “‘ Gone With The Wind.” 

Now, the David O. Selznick Techni- 
color production of Margaret Mitchell’s 
story of the Old South is to be once 
again re-presented by M-G-M. A 
new potential audience is waiting for it, 
the millions who saw it before are 
eager to revive their memories of its 
greatness ... it is the film that everyone 
wants to see. 


OE NR SERRE 9 to Te ea 


GEORGIA AFTER SHERMAN : 


; PAUL SHURS A 
. ERNEST WHITMAN 
WILLIAM STELLIN 
LOUIS, JEAN -HEYDT 
ISABEL JEWELL 


A Yankee Deserter 

The Carpetbagger’s Friend 
A Returning Veteran .. 

A Hungry Soldier 

Emmy Slattery 


DURING RECONSTRUCTION : 


ROBERT ELLIOTT 
GEORGE MEEKER 
WALLIS CLARK 
IRVING BACON 
ADRIAN MORRIS 

J. M. KERRIGAN 
OLIN HOWLAND 
YAKIMA CANUTT 

. BLUE WASHINGTON 
.. WARD BOND 
CAMMIE KING 
MICKEY KUHN 
LILLIAN KEMBLE COOPER 


The Yankee Major 3 he 
His Poker-playing Captains .. 


The Corporal .. 

A Carpetbagger Orator 
Johnny Gallegher 

A Yankee Business Man 
A Renegade 

His Companion 

Tom, A Yankee Captain 
Bonnie Blue Butler 
Beau Wilkes 


Bonnie’s Nurse re 
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Who's Whe 


of Produ clion 


David O. Selznick’s Production of Margaret 
Mitchell’s 


“ GONE WITH THE WIND ” 
Colour by 'Technicolor 


w. A Selznick International Picture 
An M-G-M Release 
Directed by VICTOR FLEMING 
Screen Play by SIDNEY HOWARD 
Music by MAX STEINER 
: Associate LOU FORBES 
| WwW ILLIAM CAMERON ME iz IES 


Art Direction by LYLE WHEELER 


Photographed by 
4 ERNEST HALLER, A.S.C. 


Technicolor Assoctates 
RAY RENNAHAN, A.S.C. 
WILFRID M. CLINE, A.S.C. 


Special Photographic Effects by 
JACK COSGROVE 


Associate (Fire Effects) LEE ZAVITZ 
Costumes Designed by WALTER PLUNKETT 
Scarlett’s Hats by JOHN FREDERICS 
__Interiors by JOSEPH B. PLATT 
; Interior Decoration by EDWARD G. BOYLE 
Supervising Film, Editor HAL C. KERN 
Associate Film Editor JAMES E. NEWCOM 
Scenario Assistant BARBARA KEON 
Recorder FRANK MAHER 


Make-up and Hair Styling 
MONTY WESTMORE 


ASHLEY WILKES : No.303. MELANIE HAMILTON 
portrayed by portrayed by 
LESLIE HOWARD OLIVIA DE HAVILLAND 


No. 300. RHETT BUTLER} 
portrayed by 
CLARK GABLE 


No. 301. SCARLETT O’HARA No. 302. 
portrayed by 
VIVIEN LEIGH 


In May 1943, a plane en Olivia de Havilland, the 


Vivien Leigh will always 
route to London from Lisbon | girl discovered by Max 


be remembered as the girl 


Clark Gable, the fans’ 
choice for the part of Rhett 
was shot down over the sea. 


Associates HAZEL ROGERS, BEN NYE 


Dance Directors 


FRANK FLOYD, EDDIE PRINZ 
Historian WILBUR G, KURTZ 


Technical Advisers 


SUSAN MYRICK, WILL PRICE 
Research LILLIAN K. DEIGHTON 
er Production Manager RAYMOND A. KLUNE 


Technicolor Co. Supervisor 
NATALIE KALMUS 


Associate HENRI JAFFA 


) . Second Assistant Director 
“ -RIDGEWAY CALLOW 


Production Continuity 


LYDIA SCHILLER, CONNIE EARLE 
Mechanical Engineer R. D. MUSGRAVE 
Construction Superintendent 


HAROLD FENTON 


/ Chief Grip FRED WILLIAMS 


In Charge of Wardrobe 


EDWARD P. LAMBERT 
Associates MARIAN DABNEY, ELMER 


ELLSWORTH 


Casting Managers 
CHARLES RICHARDS 
FRED SCHUESSLER 


Assistant Director ERIC G. STACEY 


Butler, in David O. Selznick’s 
Technicolor production of 
“Gone With The Wind,” 
now re-presented by M-G-M 
=| tale aah pie ee Pee Theatre, 
played an interesting succes- 
sion of top roles in motion 
pictures before he was signed 
to present one of the most 
amazingly complex characters 
ever to appear on the screen. 


A’ screen career was not 


among the early ambitions of 
Clark Gable, but one Sunday 
evening he met two young 
actors from a local stock 
company. They asked him to 
witness a play from backstage, 
and he was so impressed with 
the experience that he hung 
around the theatre for weeks. 
He had determined to be- 


come an actor. Considerable 
water, however, passed 
under the mill before Gable 
reached the full stature of an 


who won the most controver- 
sial role in the history of 
motion pictures—the part of 
Scarlett O’Hara in David O. 
Selznick’s Technicolor pro- 
duction of “‘ Gone With The 
Wind,” now re-presented by 
MISGEM sat thee lish sseeccsce 
Theatre. Miss Leigh first 
appeared in a number of 
minor picture roles, and 
then made her stage bow. 
“The Mask of Virtue,” pre- 
sented by Sydney Carroll at 
the Ambassador Theatre, was 
her best play. “Miss Leigh 
shared in its success and 
was hailed by critics as 
a definite “ find.”” When 
Selznick was searching for 
Scarlett, Miss Leigh  ap- 
peared in Hollywood and 
became a last-minute candi- 
date, finally winning the 
screen’s .most coveted role 
from all her competitors and 
winning the Academy Award 
of 1939 for her performance. 


Among the passengers mis- 
sing and officially reported 
killed was Leslie Howard, 
stage and screen actor, film 
producer, writer and broad- 
caster and portrayer. of 
Ashley Wilkes in David O. 
Selznick’s ‘Technicolor pro- 
duction of ‘‘ Gone With The 
Wind,” now re-presented by 
M-G-M™ at™ the =............ 
Theatre. His tragic passing 
robbed the screen of one 
of its most distinguished 
and charming personalities, 
a man who enjoyed world-. 
wide fame and immense per- 
sonal popularity yet re- 
mained modest and unassum- 
ing throughout. He was a 
Londoner by birth and 


served with distinction in 
the First World War.  In- 
valided home, he left his 
pre-war position as a bank 
clerk and became an actor. 


Reinhardt in his Hollywood 
Bowl production of ‘““ A Mid- 
summer Night’s Dream,” 
portrays the role of Melanie 
Wilkes, the patient, loyal and 
devoted wife of Ashley 
Wilkes and friend of Scarlett 
O’Hara, in David O. Selz- 
nick’s Technicolor produc- 
tion of ‘Gone With The 
Wind,”’ now re-presented by 
M-G-M . -at - the <=... 0.0.05. 
Theatre. Her rise to stardom 
is one of Hollywood’s most 
unusual success __ stories. 
During the summer of 1935, 
Miss de _ Havilland, then 
living in Saratoga, California, 
made her bid for an acting 
career by getting a job as 
second understudy in the 
role of ‘‘Hermia” in “A 
Midsummer Night’s Dream.” 
Strangely enough her first 
screen tole was also in “A 
Midsummer Night’s Dream.” 


Location Manager MASON LITSON _ actor. 


Scenic Department Superintendent 
HENRY J. STAHL, 


Electrical Superintendent WALLY OETTEL 
A Chief Electrician JAMES POTEVIN * : * 


4 


Properties ; q ; 
ength: 19,793 feet 
Manager HAROLD COLES g ? The four star portraits featured 
. On the Set ARDEN CRIPE above are all coarse screen blocks 


Greens ROY A. McLAUGHLIN 3 hours, 40 minutes 


Drapes JAMES FORNEY 


Special Properties Made by 
ROSS B. JACKMAN 


Tara Landscaped by FLORENCE YOCH> 
Still Photographer FRED PARRISH 


Running Time : 


suitable for newspaper use. 


“A’’ Censor Certificate 
Reg. No. : F 2958 


. They are all in 55 screen and the 
hire fee for each is 6/6. 


When ordering, please quote block 
Camera Operators number. 


ARTHUR ARLING, VINCENT FARRAR 


Be Assistant Film Editors 
he *» RICHARD VAN ENGER 
/ - ERNEST LEADLEY 


Registered as a foreign film 


| 
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—-ADVANCE AND CURRENT REVIEWS 


Never before has there been so insistent a public demand for the return of a film as there 


has been in the case of the epic ‘‘Gone With The Wind.”’ 


M-G-M is, therefore, re- 


presenting this masterpiece of the screen with Clark Gable and Vivien Leigh in the 
immortal roles of Rhett Butler and Scarlett O’Hara. 


No. 304. Coarse screen block for newspaper use. 


Review 


55 screen. Hire fee 8/6. 


THE FILM EVERYONE 
WANTS TO SEE AGAIN! 


M-G-M re-presents “Gone With The Wind” 


Dayid O. Selznick’s Technicolor pro- 
duction “‘ Gone With The Wind,” is 
to be re-presented by M-G-M ............ 
th | st apa Bap ae 2 Theatre. 


There are. so many _ superlatives 
about this picture which David O. 
Selznick so finely produced and Victor 
Fleming so humanly and amazingly 
directed, that one approaches the task 
of reporting the event of the picture’s 
re-showing with a fear that words are 
wholly inadequate and that the 
limitations of space prevent praise for 
everyone concerned. 


“Gone With The Wind” is the 
most faithful filmization of a novel the 
screen has ever attempted. Every 
word, character and event in Mar- 
garet Mitchell’s dramatic story lives 
on the screen. It contains undoubtedly 
the most beautiful and breath-taking 
Technicolor photography conceivable. 


Clark Gable is, naturally, a perfect 
Rhett Butler. That much was to be 


_ expected and it’s one of the greatest 


acting jobs he’s ever done. Vivien 
Leigh is wholly Scarlett. She won the 
1939 Academy Award for her perform- 
ance. The late Leslie Howard is out- 
standing and so is Olivia de Havil- 
land. Those are the stars; for the 
others, one phrase will cover their 
performance—ideal casting and _ bril- 
liant acting. Among the featured 
players who shine brilliantly are 
Thomas Mitchell, Hattie McDaniel, 
Barbara O’Neil, Ona Munson, Laura 
Hope Crews, Carroll Nye, Harry 
Davenport, Alicia Rhett, Rand Brooks, 
Evelyn Keyes, Ann Rutherford, But- 
terfly McQueen, Oscar Polk, Victor 
Jory and many others. 


“Gone With The Wind” gave the 
screen a dignity it had never known 
before. ‘The picture will be remem- 
bered as long as men and women can 
still think and speak. It is the one 
film that everyone will want to see 
again and again. 


Advan ce Story 


CASTING ‘‘GONE WITH THE WIND”’ 


No more challenging assignment 
was ever set before a Hollywood 
studio than the task of transferring 


“Gone With The Wind” from the - 


printed page, a medium in which it 
had set a new publishing record, to 
the motion picture screen. The world- 
famous ‘Technicolor picture, now re- 
presented by M-G-M, will be shown 
Starting’ co stiveechecrs at the 
Theatre. 


Cee eeceeeone 


The manner in which the public had 


taken the book to its heart, and the © 


intense amount of speculation as to 
who would play the leading roles, 
placed an unparalleled responsibility 
on the shoulders of the film producer. 


David O. Selznick, who in July, 
1936, bought the film rights to Mar- 
garet Mitchell’s absorbing story of the 
American Civil War and _ reconstruc- 
tion days, made no attempt to dodge 
any of the million-and-one problems 
that were showered on him. He in- 
vited everyone who had read the book 
to contribute suggestion of favoured 
players for the leading characters ; he 
began intensive research in all. phases 
of life in the Georgia of that period ; 
and he launched a search of unpre- 
cedented scope to find the right actress 
for the role of Scarlett O'Hara. 


No fictional characterisation of 


' modern times had attracted so much 


reader interest, and it was Mr. Selz- 
nick’s feeling from the start that it 
would be preferable to find an actress 
who was not identified in the public 
mind with too many earlier parts. ‘To 
find such a player for a role on which 
the spotlight of avid curiosity and 
criticism would be focused by ten 
million “Gone With The Wind” 
readers required great patience, rare 
discrimination, sanguine expectancy— 
and a bit of luck. 


Qualifications of every eligible stage 
and screen player, as well as 1,400 
“unknown ”’ aspirants for the part, 
were weighed and sifted. At the end 


of two and a half years the role was 
still unfilled. With the camera grind- 
ing on the initial sequences of the 
story on a January day in 1939, there 
was still no Scarlett O’Hara. Then, 
as if by a belated intervention of Fate, 
came Vivien Leigh, whose family 
ancestry and physical appearance pro- 
vided a startling counterpart of Miss 
Mitchell’s Civil War heroine. T'o add 
an ironic twist, she was introduced to 
Mr. Selznick by his brother Myron, a 
well-known agent who had been turn- 
ing California upside-down for thirty 
months trying unsuccessfully to help 
solve the family dilemma. Miss Leigh 
Was given a screen test shortly after 
Mr. Selznick had met her, and the 
results definitely assured her of the most 
eagerly contested role of the decade. 
She gave a personal tour-de-force in 
the role and won the 1939 Academy © 
Award for her performance. 


An overwhelming public demand 
had reinforced Mr. Selznick’s con- 
fidence that Clark Gable was the ideal 
choice for the part of Rhett Butler. 
Ever since publication of the novel, a 
steadily rising stream of letters had 
been finding their way to Hollywood, 
suggesting, pleading, and insisting 
that Gable be given the part of the 
irresponsible, dashing, __ irresistible 
Georgian who scorned the conventions 
of his era. So arrangements were 


_ worked out with M-G-M, the company 


to which Gable was—and still is— 
under contract, for him to play this role. 


_ The late Leslie Howard was selected 
for the part of Ashley Wilkes, and 
Olivia de Havilland to play the role 
of Melanie Hamilton, while thirty-six 
other featured players were hand- 
picked from Hollywood and New York 
casting files. Extensive character tests 
in costume were required before filling 
each of these keenly etched supple- 
mentary roles. 


It was the producer’s professed 
aspiration to preserve the spirit and 
flavour of the novel in every detail. 


THE PRAISE OF THE PRESS FOR “G.W.T.W.” 


Daily Herald: ‘In many ways the most stupendous film yet made.” 


Daily Mirror: “ This is the greatest film ever. Vivien Leigh achieving the most 
sensational success in screen history as Scarlett O’Hara.” 


Daily Sketch: “ It was an experience I shall never forget. For 220 minutes I 


was spellbound.”’ 


Evening Standard: “It’s terrific. It’s devastating. It’s not so much an entertain- 


Ks a 


ment as an emotional upheaval. 


(Brief excerpts from a few of the reviews hailing “‘G.W.T.W.’s” initial presentation) 


As the author imagined, so the film lives.” 


_ Daily Express: ‘‘ ‘Gone With The Wind’ is the perfect emotional drama. It is 


Sunday Graphic: ‘‘ One of the best films ever made. 
being a masterpiece. Above all, it has Vivien Leigh. I have three hats and one cap. 


I raise them all to her.” ; 


the story the writers have been searching for since Salome danced before Herod for 
a head on a lordly dish. This is the lordly dish.” 


In short, it is by way of 
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The conflict between North and South 
in the days of the American Civil War 


' formed the basis of Margaret Mitchell’s 


best selling novel, ‘‘Gone With The 
Wind.’’ This conflict was no less promin- 
ent in the David O. Selznick Technicolor 
screen version which M-G-M is_ re- 
presenting. Here it is personified by Rhett 
Butler (Clark Gable) and Ashley Wilkes 
(the late Leslie Howard). 


No. 305. Coarse screen block for newspaper 
use. 55 screen. Hire fee 6/6. 


STAIRS! 


(Production Feature) 


Balconies have been recognised as 
the classic setting for a love scene ever 
since Romeo and Juliet, but the fact 
that stairways make an important con- 
tribution to the drama of a motion 
picture remained to be discovered by 
William Cameron Menzies, Holly- 
wood’s sole “ production designer.” 


Some of the most thrilling scenes in 
“Gone With The Wind,” David O. 
Selznick’s famous Technicolor produc- 
tion starring Clark Gable, Vivien Leigh, 
Leslie Howard and Olivia de Havilland, 
are filmed on stairways, according to 
Menzies, who designed the production 
of the picture which is currently being 
re-presented by M-G-M at the ......... 
Theatre. 

“Action on a level floor tends 
toward monotony,” he declared, ‘“‘while 
ascent—or descent—of a stairway is a 


simple but powerfully effective way to 


symbolize rise or fall of the picture’s 
mood, or the development of a 
character. 


“For instance, the action of the 
picture opens on the oustide steps of 
the O’Hara plantation. Scarlett, at the 
head of the stairway, hears of her 
beloved Ashley’s attachment for 
Melanie. Her progress down the steps 
and along a descending path shows a 
gradual depression of her mood at the 
unwelcome news. 

“At the barbecue at Twelve Oaks, 
when Scarlett first sees Rhett Butler, 
who is to play such an important part 
in her life, her walk upstairs serves to 


emphasize her heightening interest in 


the man. 


‘““When Scarlett shoots the Yankee 
intruder, at the foot of the stairs in 
Tara, the slow progress of herself and 
Melanie downstairs marks the ebbing 
of the wild flight of action which 
culminated in the shooting.” 


Perfect in Every 
Detail 


David O. Selznick’s ‘Technicolor 
production of “‘ Gone With The Wind,”’ 
which was re-presented yesterday at 
thes iene Theatre, by M-G-M, is 
still undoubtedly one of the most 
faithful versions of a novel in Holly- 
wood history. It is Margaret Mitchell’s 
great story of the Old South, without 


deviation and practically without elim- 


ination. After this has been recorded, 


little more need be said as an unqualified - 


recommendation for the picture. Mil- 
lions of readers considered the novel one 
of the greatest stories of all time; a 
faithful filming of that story, of neces- 
sity, made the picture one of the greatest 
of movie history. 


Clark Gable is, of course, the perfect 
Rhett Butler. Technicolor enhances 
his personality. His work could not 
be bettered. Equally brilliant is the 
work of Vivien Leigh. How any living 
girl can so closely resemble Scarlett 
and duplicate that fictional character 
in temperament and action is astound- 
ing. Miss Leigh does all this and 
more. She gives one of the screen’s 
greatest performances in a role that 
won her the Academy Award for 1939. 
The late Leslie Howard and Olivia 
de Havilland, and indeed the whole 


cast, are perfect. 


Kovicw 


Truly Great 


Every motion picture critic has a 
vision of some day encountering a 
screen epic which is a picture so perfect 
that it beggars all superlatives, so 
outstanding that it defies description. 
Such a picture arrived in David O. 
Selznick’s Technicolor ‘‘ Gone With 


The Wind,’ which M-G-M re- 
presented yesterday at the ............ 
Theatre. 


Most films have highlights on which 
to concentrate. “Gone With The 
Wind ”’ has one every few minutes of 
its lengthy running time. It is one 
supreme composite highlight—the en- 
tire picture, from the impressive 
presentation of the title, to the last 
pictorially inspiring fade-out. It is still 
one of the greatest pictures ever made 
and it follows so faithfully Margaret 
Mitchell’s story of the Old South that 
one is left wondering how it was ever 
achieved. 


In preparation three years, “‘ Gone 


With The Wind” was produced by 
David O. Selznick, with Clark Gable, 
Vivien Leigh, the late Leslie Howard 
and Olivia de Havilland in the starring 
roles, and an outstanding cast of 
featured supporting players. 


Victor Fleming, one of Hollywood’s 
outstanding directors, was assigned to 
the directorial helm of “‘ Gone With 
The Wind.” 


(More editorial matter on page 11) 
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WHAT TT FELT LIKE: FO PLAY 
SCARLETT O’?HARA 3 
By.VIVIEN LEIGH 


(Who won the 1939 Academy Award for her performance 
as Scarlett O’Hara in David O. Selznick’s Technicolor 
praente ‘““Gone With The Wind,” now re-presented by 


- M-G-M at the. . 


Years have gone by since the night 
we stood watching the first scenes 
being made for “Gone With The 
Wind.”’ It was an awesome spectacle 
—whole blocks of sets being consumed 
by flames as buildings in old Atlanta 
burned, and I was a little confused 
by the grandeur of it and by what 
seemed to be a frightening confusion. 
That was the night I met Mr. David 
O. Selznick, the man who was pro- 
ducing ‘“ Gone With The Wind,” and 
who had yet to select a Scarlett O’Hara 
for the film. 


The unexpected happened ; it made 
me, for those months at least, and 
whether I wished it so or not, into 
the character known as_ Scarlett 
O’Hara. Now the difficulty is to view 
that character objectively. That it 
was a great role for any actress was 


obvious, yet I can truthfully say that 


I looked on Mr. Selznick’s request that 
I take a test for Scarlett as something 
of a joke. There were dozens of girls 
testing, and I did not seriously con- 
sider the likelihood of actually playing 
the part. Yet once it was decided 
upon I discovered that there was no 
joking about playing Scarlett. From 
then on, I was swept along as though 
by a powerful wave—it was Scarlett, 
Scarlett, Scarlett, night and day, 


month after month. 


Perhaps the hardest days I spent, 
hard that is from the point of actual 
physical exertion, were during the 
time we made the scene where Scarlett 
struggles through the populace as it 
evacuates Atlanta. 


In one of the most exacting roles in 
screen history, that of Scarlett O’Hara in 
David O. Selznick’s Technicolor production 
of ‘‘ Gone With The Wind,’’ which M-G-M 
is re-presenting. Vivien Leigh scored a 
personal triumph in a part that called for 
her to run almost the entire gamut of 
human emotion. Here she is in vixenish 
mood with the late Leslie Howard. 


No. 306. Coarse screen block for newspaper 
use. 55 screen. Hire fee 6/6. 


t 


. Theatre.) 


Vivien Leigh will always be remembered 
as the screen’s Scarlett O’Hara. Chosen 
from hundreds of candidates when she was 
comparatively unknown, Miss Leigh gave 
a histrionic tour-de-force which won her 
world-wide fame and the Academy Award. 
She is seen here with some admirers in 
David O. Selznick’s Technicolor produc- 
tion of ‘‘ Gone With The Wind,’’ which 
M-G-M is now re-presenting. 


No. 307. Fine screen block for programme use. 
120 screen. Hire fee 6 


Oddly enough, the scenes of physical 
strain were not so wearing as_ the 
emotional ones. One night we worked 


~ at the studio until about eleven o’clock, 


then went out to the country for a shot 
against the sunrise, when Scarlett falls 
to her knees in the ruined fields of 
‘Tara and vows she’ll never be hungry 
again. We made the shot and [ 
arrived home about 4.30 a.m., yet I 


‘do not recall that I was so terribly 


tired. 


Instead, I think of the day that 
Scarlett shoots the deserter, and I 
recall that after that nerve-wracking 
episode, both Olivia de Havilland, the 
wonderful Melanie of the film, and 
myself were on the verge of hysterics 
—not alone from the tenseness of the 
scene, but from the too realistic fall 
as the “dead’”’ man went down the 
stairs before us. 


Yet when the day came that meant 
the film was completed, I could not 
help feeling some little regret that our 
parts’ were done and that the cast and 
the crew—who were all so thoughtful 


and kind throughout—were breaking - 


up. We should see each other again, 
of course—but never again would we 
have the experience of playing in 
“Gone With The Wind.”’ 
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SHOWMANSHIP eRe 


EVERYBODY wants to see 
THE 


G. W. r. W. NOVEL 


AGAIN I 


Never in the history of motion pictures has there been such a 
film as “Gone With The Wind,” except, of course, colossal QUO 
VADIS which is still to be released . . . and never has there been 
so strong and insistent a public demand for its re-presentation. 


Every single person who saw this Technicolor miracle on its 
initial releases is anxious to see it again and there is a large 
potential audience of those who did not have the pleasure of 
seeing it when it was first writing box-office history. 


Your only problem on this great epic is one of coverage— 
how best you can tell everybody that it is coming again to your 


theatre. : ; 
9 ACADEMY AWARDS! 


Some theatres might like to exploit this angle, in which case 
please note that we are prepared to loan you 2ft. cut out Oscars, 
free of charge! Complete list of actual awards also available. 


MULLER ULL LULU UU 


SHEET MUSIC 


& RECORDS The book, one of the great all time best sellers, is published by MacMillan’ and 
Co., Ltd. of St. Martin’s Street, London, W.C.2. 


woe Sees GONE WITHTHE WIND | | 


aoe 


3 TUNEG FROM THE GREAT FILM 
Berners Street, “GONE WITH THE WIND” aS 


London, W.1, have | ous 
produced the follow- 
ing excellent piano 
selection of “‘ Gone 


With The Wind” 


music. 


It offers you an excellent opportunity for local book tie-ups, window displays, etc., 


and other ideas which might pay off are :— 


(a) Distribution of book marks to local bookshops stocking the novel. (These are 


available from us at 25/- per 1,000. Please see page 8). 


“John  Brown’s 
Body.” 
“My Old Ken- ; 
tucky Home.” 


(b) ‘The presentation of copies of the novel to your local editors. (You should be 


able to get these at trade prices from local book dealers). 


“Marching (c) Opening night invites to leading figures in the local book world, book dealers, 


‘Through Georgia.” book department heads of local stores, heads of public and circulating libraries, 


** Massa’s in the | 
‘Cold, Cold Ground.” 


““Camptown Races.”’ 
** Old Folks.” 
“When Johnny Comes Marching Home Again.” 


teachers, etc: 


(d) Large ‘“‘ walking’ books, large enough, in fact, to house a human being— 


head out at the top—legs free for walking. (Locally produced). 


“Dixie.” (e) Or not quite such large books, for carrying by attractive girl around town, in 


Cover is illustrated and provides you with a feneY. made bus queues, on buses, in busy shopping centres, etc. (Again locally produced). 
showcard for local music shop tie-ups. 


A good selection is also recorded on COLUMBIA DX981. 


st ce os eo tn ke OE Ke RE KR RE Ee 
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Exploit the picture’s famous book 
characters — The stars millions of 
readers want to see on the screen 


again ! 


mi eR’ 


Life size Cut Outs for use 
in Theatre foyer, windows, on 
front of house, etc. 


Please ask for details of our 
blow-up service. In addition 
to the stills illustrated we offer 
the following : 

Thomas Mitchell Still. — 
GWTW 4. . 


Also available—10 x 8 star 
portraits of ALL the principal 
players in the film. Please 
ask for 10 x 8 star portraits, 
listing stars required. 


Koike wi wk 


Still GWTW 1. 


GONE WITH THE WIND 
COSTUMES 


If you can’t get them locally 
“Gone With The Wind”’ costumes 
can be hired from C. Samuels Ltd., 
Rupert Street, London, W.1. 


Please quote measurements when 
ordering and state type of costume 
required, male—civilian or uniform 
(North or South) or female. Special 
“GONE WITH THE WIND” 
hiring fee £1 1s. per costume per 
week. 


STREET STUNTS 


Here are a few suggestions for 
street stunts : 


(a) Have girl dressed as Scarlett. 


(b) Have a man dressed as 
Rhett Butler. 


(c) Have stage coach with people 
dressed in costumes of the 
period. 


(d) OR a young couple in an 
open landau. 


PERIOD 
COSTUMES 


It would lend considerable atmos- 
phere to the opening of ‘‘ Gone 
With The Wind” if you would 
have your usherettes and box-office 
girls dressed in costumes of the 
period. This could be continued 
through the run of the picture if 
desired. 


TEASER CAMPAIGN 


“* GONE WITH THE WIND’ 
returns” using every medium 
you can think of — Heralds — 
Streamers —- Have a rubber stamp 
made and get your local boot- 
repairer to stamp the soles of one 
week’s repairs ! — Taxi windscreens 
—Buses and Trams — Press, 
slides, milk bottle tops, letter 
headings, menus, etc., etc. 


NAME THE 
TEN GREATEST 
FILMS 

OF ALL TIME! 


This kind of a contest will 
place emphasis on the greatness 
of GONE WITH THE WIND. 
Suggested for newspaper or 
theatre foyer. It requires con- 
testants to select the BIGGEST 


thrill picture out of their lists of 


10—and give their reasons why. 


A typical 10 Best List could be: 


Still GWTW 2. 


Still GWTW 3. 


 < ti 


16mm Trailers 


16mm. trailers, are of course, 
available on this film, as with all 
our major productions. 


Fullest technical guidance and — 


pointers as to how this brilliant new 
form of away-from-the-theatre pub- 
licity can be used are given in our 
“Promotion pointers on the use of 
16mm. trailers to publicise 35mm. 
films.” If you have not already 
received a copy please apply for one 
to this office. 


If you experience any difficulty 
in borrowing a 16mm. projector 
get in touch with us. We MIGHT 
be able to help you. 


MINT JULEP FROM THE OLD 
SOUTH 


Can you effect a link with local 
restaurants, hotels, etc., whereby 
they put MINT JULEP on their 

* drink list to ‘‘ celebrate the re- 
presentation of ‘GONE WITH 
THE WIND’.” 


* For an old Mississippi Mint * 
Julep recipe please apply to this 
office. 


ba Birth of a Nation,” ‘‘ Trader 
Horn,” ‘The Big Parade,’ 
“Mutiny on the Bounty,” ‘‘ The 
Good Earth,” “‘ San Francisco,” 
“Tvanhoe,” ‘‘ King Solomon’s 


Mines,” “‘ Quo Vadis.”’ 


Personal Column 


Insertions under this heading are usually very 
reasonable in cost. Try this one as something 
unusual : 

“LOST—Wallet containing cash and cinema 
tickets to see ‘Gone With The Wind’ at 
the ...next week. Finder can keep the cash but 
please return tickets for this great film to Box 
Office Daily Times.” 


Stair Risers 


STAIR RISERS can be used on 
stairways leading from the lounge to 
the main foyer, and TEASER CARDS 
placed in strategic spots throughout 
the theatre. 


“ COMING SOON ! 
GONE WITH THE WIND.” 


UUITIUIIUVUUUTUTTUCTUUTUTEUTOUUUTETTUTREE TUTTE 


HIGHLY COLOURED PENNANTS 


A set of bunting pennants, as illustrated below, highly coloured on good, durable cloth. 
Each pennant measuring 18” x 24”. 


Hire fee per set per week, 10/-; 


Meee eke ke keke ee ee eek ke x 


Excellent for both interior and exterior use. 


15/- for two weeks. 


G.W.T.W. gets | 12 SHEETS 
40 MILLION CIRCULATION! pp lpaiaag 
GONE 


—and hundreds of windows! 


A national tie-up has 


been arranged with Scroll . 

*“* Star’? Pens who are cur- Hitch 
rently featuring Vivien Leigh Pe 
with credits to “‘ Gone With 
The Wind” in a series of 
press advertisements sched- . 
uled for ALL National | 
dailies, all Sunday papers 
and the three London Even- 


12 sheet (allows for 4 
sheet theatre heading on 
16 sheet site). In three 
colours as illustrated. 


Price—9/- each. 


Your Writing 


ings. 


This extensive coverage 


(an approximate circulation 
of 40 million) is to be sup- 
ported by a special show- | 
card, supplies of which are 
available from this office free 


KINE M-G-M £500 SHOWMANSHIP CONTEST 


This most popular Contest is now well into its FOURTH 
GREAT YEAR. 


Prizes and rules as before. 


of charge, for local window 
tie-ups. 


Scroll “ Star’’ Pens are sold through all leading stationers. The Press Please send your entries to :— 
d : is" rn The sh d (18” x 12”) is b Kine M-G-M £500 Showmanship Contest, 
advertisement is featured above. e showcard (15” x 12”) is based upon M-G-M Pictures Ltd., 
this layout. 9 Arlington Street, 


St. James Street, S.W.1. 


48 SHEETS * 


Bookmarks * 


Bookmarks — in two colours — actual size 
63” x 2” — Cost, including theatre overprinting 
25/- per 1,000. (See left) 


HUET 


48 sheets. In three colours. (See below) Price £2 each. 


Space allowed, as illustrated, for theatre slipping—size 60” x 20”. 


SEE ... 
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TITLE TIE-UPS| -and 10 x 8 stills for local tie-ups ! 


“Your clothing (grocery, food, foot- N th : ; 3 . P d 
wear, travel, etc.) problems will be ‘ Gone umerous other window displays are possible using the following 10 x 8 stills. 


| With The Wind ’ if you shop at Blanks ! ”’ 


Adapted to various products, the above 
| might land not only a series of windows 
but a composite page in your local paper. 


ee a ae ae ae a ae 
ss SERTALISATION © 


A 5,000 word newspaper serialisation, 
with blocks, is available free of charge to 
all theatres. 


The serialisation should first appear 
prior to your opening, finishing during 


your actual week of playdate. ; Antique shops, period Olivia de Havilland, a © Men’s Shop—Gable and A Wedding group—for 
t Bisse? ack foc Ce WIT. newanaper furniture. © Olivia de user of Lux Toilet Soap. the ‘new’ vogue in men’s_ fashion store and _ local 
serialisation with bidekect = = ~ Havilland. GWTW 5.. GWTW 8. _ evening Shirts. photographers. 


GWTW 10. GWTW 9. 
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IMPORTANT TO 
THEATRES ! 


The numbered stills detailed in 
these pages are available to theatres 
at a cost of 6d. each. 


NOTE WHEN ORDERING 


Fashions on the ‘ Then Hosiery featuring the Can Tobacconists. Gable and 


Unless otherwise stated in the and Now’ theme. Can Girls. GWTW 7. Hattie McDonald. Gable 
individual paragraphs, all items GWTW 6. smoking a cigar. 
detailed in this campaign sheet GWTW 11. 


should be ordered from our Ad- 
vertising Accessories Dept., 19 
Tower Street, London, W.C.2, 
mentioning playdate. 


M+G>M REPRESENTS... KKK RR ee ek Ss 
DAVID 0. SELZNICK'S 
cee eK ek ® “GONE | M-G-M’s DE-LUXE HERALDS 


BANNERETTES —and how to use them 
Each pennant 3ft. deep x 2ft. wide. Set of three. WITH THE i : 
: ; Enclosed with this Press Book is a super two-colour 
_ Ideal for canopy, foyer, window displays, parades, etc. epilav > Tabs a task ae se 


Wording of pennants is :— Start your showmanship 
1. Everybody wants to see GWTW again! i 99 brain working on these angles : 
2. As illustrated. WIND ; es : ; 
3. Starring Clark Gable, Vivien Leigh, Leslie - Insert in store packages. Distribute in sheet music 
Howard, Olivia de Havilland. and record stores, recreational areas, schools. 


Hire fee £1 per set per week. : A SELZNICK INTERNATIONAL PICTURE Hand out thousands of them in your street stunts. 
Hand them out well ahead of playdate. Patrons will 


: ; Colour by : take them home for their families to rea 
Fe a ee TECHNICOLOR oe ; 
GIANT BANNERS 


Linen banners, 20ft. long by 3ft. deep, in full colour, 
with complete film details, for use on front of house, 
across street and open sites. Hire fee £1 per week, 30/- 
for two weeks. (Illustrated below). 


Try for door to door distribution from your theatre— 
as inserts in local papers. 


Front page allows space for inserting your theatre 
name and playdate. Price 32/6 per 1,000, including 
overprint. Order direct from us giving as much notice 
as possible, please. 


m- Sige m 
AE- PRESENTS 


CLARK re staa ea * VIVIEN LEIGH-LESLIE HOWARD * OLIVIA de HAVILLAND 


in David O.Selznicks production of 


"GONE WITH THE WIND 


A-Selzick Internationol Picture Colour by TEGHNIGOLOR 


ADVANCE x TEASER AND CURRENT Pagel® 


ADVERTISEMENTS ie: 


PLEASE NOTE : 
The catchlines incorporated in THE GREATEST IN THE HISTORY 
seven advertisements in this cam- ' OF THE SCREEN NOW RETURNS. BY 
paign sheet are not included in 
the block and can, therefore, be YOUR DEMAND ! 
altered to individual requirements. 
This does NOT apply to blocks 309 5 Y 
XQ 
DAVID O. SELZNICK’'s 
production of 
MARGARET MITCHELL's 
MILLIONS have The greatest film of 
demanded the your—or any—lifetime ! 
RETURN of this 
FABULOUS EPIC! Se raeter et: 
RE Ss 
DAVID O. ee MITCHELL'S 
DAVID ©. SELZNICK's production of MAR : ; ES 
MARGARET MITCHELL's be Rats Poe 
in TECHNICOLOR starring 
' CLARK VIVIEN 
LESLIE OLIVIA 
HOWARD —DeHAVILLAND 
A Selznick International Picture Ske 
Directed by Victor Fleming. Cert. A 
in TECHNICOLOR starring i A Metro-Goldwyn-Mayer 
CLARK VIVIEN Ny Re-presentation 
GABLE LEIGH Bia <0 aa 
LESLIE OLIVIA in TECHNICOLOR starring 
HOWARD DellAVILLAND wey ae No. 312. 4 inch doubl I dverti block. Hire fee 10/6 
AS Relies ohaisaliace Pik Oo. : inch double column advertisement block. ire fee i 
Cade or se tea CABLE LEIGH 
A Metro-Goldwyn-Mayer LESLIE OLIVIA 
Re-presentation 
HOWARD — DelfAVILLAND 
No. 308. 3 inch single column adver- A Selznick International Picture 
tisement block. Hire fee 7/-. Directed by Victor Fleming. Cert. A 
A Metro-Goldwyn-Mayer 
Re-presentation 
ORAS SN ENTE ESET IE SLL ES OD TS . . 
EVERYBODY wants to see it again ! 
No. 310. 4 inch single column adver- 
tisement block. Hire fee 8/-. The greatest film of your—or any—lifetime ! 
DAVID O. SELZNICK’'s production of MARGARET MITCHELL's 
VERLgORE again wants to ALLS EE SL LT IR 
see —the greatest epic 
in screen history ! 
DAVID O. SELZNICK’'s production of 
MARGARET MITCHELL's 
O : ‘aoe 
The film that everybody eae, 
wants to see again \/ 
CLARK » VIVIEN : ie een 
GABLE LEIGH and again ! in TECHNICOLOR Bias: 
LESLIE CLARK VIVIEN 
Pip mate eae } 
HOWARD oe kek GABLE LEIGH 
gi é LESLIE OLIVIA 
OLIVIA Ye ' : 
DeHAVILLAND GONE WITH HOWARD. DelfAVILLAND 
: THE WIND 
A Metro-Goldwyn-Mayer © iw tecunicoror 4 y A Selznick International Picture 
Re-presentation NN . ey P Seg Directed by Victor Fleming. Cert. A 
A Selznick International Picture SS See A sep isan Slaten 
-pr 
No. 309. 24 inch single column adver- No. 311. 1 inch single column adver- 


tisement block. Hire fee 6/9. tisement block. Hire fee 6/6. No, 313. 3 inch double column advertisement block. Hire fee 9/-.° 
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The Greatest Film of 


your—or any—lifetime ! 


DAVID ©. SELZNICK’s production of 
MARGARET MITCHELL’s 


GONE WITH 
THE WIND 


in TECHNICOLOR starring 


GABLE LEIGH 


HOWARD = DeHAVILEAND 


A Selznick International Picture 
Directed by Victor Fleming. Cert. A 
A Metro-Goldwyn-Mayer 
Re-presentation 


‘No. 314. 5 inch single column adver- 
tisement block. Hire fee 8/6. 


AL ce Story 


On Feces ds th ab the caisson Theatre, 
M-G-M will re- -present one of the 
greatest films in screen history . . the 


film everyone will want to see again— 
David O. Selznick’s Technicolor pro- 
duction of “Gone With The Wind.” 


David O. Selznick bought the 
motion picture rights of *‘ Gone With 
The Wind ” on July 30, 1936, for the 
highest price ever paid for a first 
novel. The title is a quotation from 
Ernest Dowson’s poem about Cynara. 
The book, which consists of over a 
thousand pages, had surpassed fifty 
thousand copies on the first day of 
sale, shattering all existing fiction 
records. It was begun by Margaret 
Mitchell in 1926. Most of the book 
had been completed by 1929. In the 
succeeding years until its publication 
in 1936, much additional work was 
done in filling in missing chapters, 
rewriting certain others and checking 
the thousands of historical and other 
factual statements for accuracy. It has 


No. 315. 


DAVID O 


DAVID oO. SELZNICK's production of MARGARET MITCHELL's 


~ HOWARD —DeHAVILLAND 


3 inch double column advertisement block. Hire fee 9/-. 


“again wants to see— 
the greatest epic in screen history! 


X\ 
in TTECHNICOLOR starring >> 


iis iin 3) 


_ A Selznick International Picture 

“Directed ‘by Victor Fleming. Cert, A 

A Metro-Goldwyn-Mayer 
Re-presentation 


SS 


MILLIONS “HAVE DEMANDED ~ THE 
RETURN OF: THIS. FABULOUS=EPIC4 


SELZNICK’s production of MARGARET MITCHELL's 


No. 316. 


now been translated into 16 foreign 
languages and has sold over two 
million copies in the English language 
alone. Of stars mentioned for the part 
of Scarlett O’Hara, for which Vivien 
Leigh won the Academy Award, Bette 
Davis, Katharine Hepburn and 
Paulette Goddard were prominent. 
Oscar Serlin, Maxwell Arnow and 
Charles Morrison, talent scouts, con- 
ducted a search throughout all 
America for a girl to play the part. 
Their records show that 1,400 candi- 
dates were interviewed; 90 screen- 
tested ; 149,000 feet of black and white 
film and 13,000 feet of Technicolor shot 
in these tests. 


Production of the long-awaited film 
was officially begun on January 26, 
1939. Victor Fleming, the director, 
made the final shot on November 11, 


1939: 


Approximately 449,512 feet of film 
were shot, of which 160,000 feet were 


2 in TECHNICOLOR starring 
CLARK VIVIEN 


GABLE- LEVGH-HOWARD-DeHAVILEAND 


A Metro-Goldwyn-Mayer Re-presentation 
A SELZNICK INTERNATIONAL PICTURE 


BEHIND THE MAKING OF 


LESLIE OLIVIA 


1 inch double column advertisement block. Hire fee 6/6. 


Clark Gable and Vivien Leigh as_ they 

appear in the fabulous “G.W.T.W.,’’ now 

re-presented by M-G-M in answer to 
insistent demand. 


No. 317. Fine screen block for programme use. 
120 screen. Hire fee 6/6. 


Material for 
Material 


Just ten words of description from 
the pen of Margaret Mitchell about a 
dress—a very special dress, of course 
—unwittingly brought about what is 
probably a record-breaking hunt by a 
film studio. for a particular material. 


This was disclosed by Walter Plun- 
kett, the costume designer for David 
O. Selznick’s Technicolor production 
of “‘ Gone With The Wind,” starring 
Clark Gable, Vivien Leigh, the late 
Leslie Howard and Olivia de Havilland 
under Victor Fleming’s direction, and 
currently re-presented by M-G-M, on 
theviacr. gine ee screen. 


Miss Mitchell, with never a-thought 
that her now famous novel would be 
the cause of an upheaval, wrote: ‘‘ Her 
new green-flowered muslin dress spread 
its twelve yards of billowing material 
over her hoops.”’ And that’s where the 
worry started. 


printed. From this length, most of it 
repetitive, the finally edited film was 
cut to 19,793 feet. Fifteen hundred set 
sketches were drawn; 200 designed 
and 90 constructed. The re-created 
“City of Atlanta’? was the largest 
set ever built, consisting of 53 full-size 
buildings and 7,000 feet of streets. 
‘The reconstructed ‘‘ Peachtree Street ”’ 
alone is 3,000 feet long. The amount 
of timber that went into the 90 sets 
is roughly estimated at a million feet. 
Eleven hundred horses, 375 other 
animals, 450 vehicles, were used. In 
addition to the 59 members of the 
cast, there were over 12,000 days of 
employment given to over 2,400 extra 
and bit people. The fact that Techni- 
color requires exposure of three separ- 
ate strips of film simultaneously means 
that 1,350,000 feet of film ran through 
the cameras to provide a colour footage 
of 450,000 feet. Vivien Leigh worked 
in the picture for 22 weeks with only 
four days off in that entire time, 
making her role the longest in history. 


“G.W.T.W.”’ 


She had more than forty costume 
changes, the largest wardrobe any 
player has ever had in one _ pro- 
duction. 


While no exact percentage has been 
measured, the dialogue in the picture 
is predominantly from the book. 
To have filmed every page of the book 
with the actual conversation and action 
would have required nearly a million 
f2et of film, which would take a solid 
week to show with the projector 
running 24 hours a day. Nevertheless, 
the producers believe and hope that 
every well-remembered scene of the 
book has been included, either in 
faithful transcription of the original 
or in keeping with the exact spirit of 
Miss Mitchell’s work. Cost account- 
ants estimate that in the preparation 
of the film, before a single foot was 
shot, there were 250,000 manhours 
devoted to preparation. In actual 
production~there were 750,000 man- 
hours. 
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ACCESSORIES —— eo 


Available from Ad. Sales Dept, M-G-M, 19 Tower St, London, W.C.2 When placing any order, please 
quote your playdate. 


FULL-COLOUR QUAD CROWN POSTERS 22 x 28 LOBBY DISPLAYS 


EVERYBODY WANTS TO SEE 


Excellent 
reproductions 
in 
5-colour 


Silk Screen 


2 Designs 
in 1 set 


set : Sinbeet ; ve : 
be AMG RE-Prewentarion AK 


a vy 


deg 


avis mee. GONE WITH THE WIND 22s 
KE SRGGURTION GF MER GSREF METORELLS ot . # Te ohucs eee 


Hire fee 


© : oe CLARK GABLE : VIVIEN LEIGH LESLIE HOWARD OLIVIA de HAVILLAND : 
a ee INTERNATION SG) PICTURE © DINECTED GY VICTOR FMING >) atin mn mscntratmant ° AW MGM MASTERPIECE RELEAKE we 6/6 per set 
Size 40” x 30” Price 2/6 each 
Also 
available 
FULL-COLOUR PHOTO ENLARGEMENTS ge 
ee ; 
OF ALL M-G-M STARS FOR YOUR oes _ 
THEATRE DECORATION ! Size 22” x 28” GABLE LEIGH-HOWARD: de HAVILLAND 


Portraits available from stock : | 


eae LOBBY AND GENERAL ACCESSORIES 


JUNE ALLYSON SET OF 8, FULL COLOUR 10 x ‘8 STILLS 


PIER ANGELI ae 
-FRED ASTAIRE OTO-LITHO 
Hire fee 6/6 per set. 


LESLIE CARON 


CLARK GABLE 


AVA GARDNER 
GREER GARSON 
STEWART GRANGER 
KATHRYN GRAYSON 
VAN JOHNSON 
HOWARD KEEL 


SLIDE “agama 


Price 2/6 each. 
DE-LUXE HERALDS OVERPRINTED WITH THEATRE 
NAME AND PLAYDATE ONLY — 32/6 PER 1,000 


CONDITIONS OF HIRE 


GENE KELLY IMPORTANT 
DEBORAH KERR Blocks will not be issued until a fortnight before playdate 

FERNANDO LAMAS unless specially requested. 

Blocks are invoiced at double the prices quoted, and a credit 

MARIO LANge of 50 per cent. is allowed if returned within 28 days of date of 

PETER LAWFORD supply or within 6 days of exhibition of the film, whichever is the 

RICARDO MONTALBAN ROBERT TAYLOR less. No allowance can be made for blocks retained over this 
period. 

WALTER PIDGEON SPENCER, TRAGY The charge for Publicity Matter in this Campaign Sheet is a 
JANE POWELL LANA TURNER LICENCE FEE for the DISPLAY ONLY by you of COPYRIGHT 
RED SKELTON VERA-ELLEN PUBLICITY MATTER in connection with the exhibition of the 

film for which it is supplied at the theatre as per contract with 

ELIZABETH TAYLOR ESTHER WILLIAMS us and for no other purpose. 


The Publicity Matter is our Property, and must not be sold, 


sub-licensed, or otherwise dealt with, but at expiration of film 
hire period, delivered to us or satisfactory evidence of destruction 
furnished on demand. 


Portraits. of all other M-G-M stars and players can be supplied within 
ten days of application. 


Outright Sale: 16/- per copy. SPECIAL NOTICE 
FRAMES (loose button back) in Blue and Gold, Red and Gold, Black All accessories MUST be ordered fram : 
and Gold or any colour to suit your requirements. ADVERTISING ACCESSORIES DEPT., 19 TOWER STREET. 
Price (UNGLAZED) : GF Sine a a are Fee 38/0 Communications should NOT be addressed to M-G-M at Rick- 


mansworth nor to Publicity Dept., 9 Arlington Street, S.W.1. 


Distributed by : M-G-M Pictures, Ltd., 


19, TOWER STREET, LONDON, W.C.2. Phone : TEMple Bar 8444. Telegrams : Metrofilms, London. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


